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The directors are pleased to present the annual report
of Michael Hill International Limited for the year ended

30 June 201 |
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COMPANY PROFILE

Michael Hill International owns the brand “Michael Hill” and operates a retail
jewellery chain of 240 stores in Australia, New Zealand, Canada and United
States as at 30 June 2011.

The Company had its origins in 1979 when Michael and Christine Hill opened
their first store in the New Zealand town of Whangarei, some 160 kilometres
north of Auckland. The Group now has 52 stores throughout New Zealand.

A unique retail jewellery formula that included dramatically different store
designs, a product range devoted exclusively to jewellery and high impact
advertising elevated the company to national prominence.

The company listed on the New Zealand Stock Exchange in 1987 the same
year it expanded into Australia and now has 146 stores throughout Australia.

In 2002, the Company expanded into Canada, opening its first stores in
Vancouver. We now have a presence in British Columbia, Alberta, Manitoba,
Saskatchewan and Ontario with 33 stores.

In September 2008, the Company entered the United States market and
now has 9 stores in Chicago.

Today the group employs over 2,000 permanent employees who are
involved in retail sales, manufacturing and administration. It has approximately
3,500 shareholders and is proud of its consistently high returns to shareholders.






Our overall strategic goal Is
to grow shareholder wealth
over time through our
philosophy of controlled
profitable growth






Our mission Is to be
the most people focused
Jeweller in the world



T

ARV RN AR AR



PERFORMANCE HIGHLIGHTS
FOR THE TWELVE MONTHS

» Operating revenue of $489.330m up 10.3% on same period last year

» Same store sales were 9.29% up on same period last year

» EBIT of $45.638m up 28.4% on same period last year
» Net profit before tax of $39.985m up 32.4% on last year

» Net profit after tax of $34.499m up 32.6%
> Net debt of $36.873m at 30 June 201 |
» Operating cash flow of $43.319m for period up from $12.872m
» | | new stores opened and 3 closed during the period
» Total of 240 stores open at 30 June 201 |
» Final dividend of 3.0 cents per share up 20%
» Total dividend for the year of 4.5 cents up 12.5% from 4.0 cents in 2010
» Equity ratio of 60.9% at 30 June 201 |

(all values stated in NZD unless stated otherwise)
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KEY FACTS

YEAR ENDED 30 JUNE, NZ$000's unless stated 2011 2010 % change  YEAR ENDED 30 JUNE 2011 2010
TRADING RESULTS DISTRIBUTION TO SHAREHOLDERS
Group revenue 489,330 443,710 10.3% Dividends - including final dividend
Earnings before interest and tax 45,638 35,534 28.4% - Per ordinary share 4.5¢ 4.0¢
Group surplus after tax 34,499 26,015 32.6% - Times covered by surplus after tax 2.00 1.70
- First half 23,896 22,299 7.2% R ——
- Second half 10,603 3,716 185.3% 30 June $0.90 $0.69
Net cash from operating activities 43,319 12,872 236.5%
KEY DATA PER SHARE
FINANCIAL POSITION AT YEAR END Basic earnings per share 9.02¢ 6.80¢
Contributed equity Diluted earnings per share 8.99¢ 6.79¢
382,664,473 ordinary shares 3,983 3,850 3.5%
Total equity 178,376 158,544 12.5% KEY MEASURES
Total assets 293,108 258,217 13.5% Same store sales up (in local currency)
Net debt 36,873 45,437 -18.8% - New Zealand 5.4% 6.1%
Capital expenditure - cash 14,010 10,452 34.0% - Australia 4.7% 9.9%
- Canada 12.1% 15.0%
NUMBER OF STORES 30 JUNE _ United States 20.3% _
New Zealand 52 53 Return on average shareholders’ funds 20.5% 17.0%
Australia 146 141 Interest expense cover (times) 7.8 6.4
Canada 3 29 Equity ratio 60.9%  61.4%
United States 9 ? Current ratio 3.3:1 3.5:1
Total 240 232
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CHAIRMAN'S REVIEW

Dear Shareholders,

Our Group has reported a net profit after tax
of $34.499m for the 2010-11 financial year and
earnings before interest and tax of $45.638m, up
28.4% on the previous year. The Group's revenues
of $489.330m were up 10.3% on the previous year.
The net profit after tax represents a 20.5% return
on average shareholders’ funds for the year, with our average return over
the past 5 years being 30.6%.

The Group continues to have a very sound balance sheet with an equity
ratio of 60.9% at 30 June 2011 (61.4% in 2010), and a working capital ratio
of 3.3:1 (3.5:1in 2010). Net operating cash flows were $43.319m compared
to $12.872m the previous year. Net debt at 30 June 2011 was $36.873m
compared to $45.437m at 30 June 2010. The Group remains in a strong
position to take advantage of growth opportunities as they arise.

| would like to take this opportunity to thank the management team
for this excellent result especially given the ongoing turbulence in world
economies and the negative impacts of the unexpected natural disasters
in our key markets.

For shareholders, the dividend for the year was 4.5 cents per share, up
12.5% from 4.0 cents in 2009-10, with the final dividend of 3.0 cents per
share being paid on the 10th October, 2011. The final dividend will have no
imputation credits attached for New Zealand shareholders but full franking
credits for Australian shareholders. Due to the internal restructuring of the
group in December 2008, the company is unlikely to be in a position to
impute dividends for the foreseeable future.

New store openings are being evaluated in all 4 markets, however
in the current economic climate only the very best opportunities will be
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considered and the emphasis will remain on growing same store sales,
managing margins and controlling costs.

In the February half year report, the company provided an update
on the 2 outstanding tax matters relating to the 2008 Group restructure.
Below is an update on the respective matters.

The discussions referred to in the half year report with the Inland
Revenue (IR) in New Zealand in relation to the way the Group financed the
sale of Intellectual Property from one of our New Zealand companies to
one of our Australian companies have continued. Tax returns have been
filed with the IR for the 2008-09 and 2009-10 financial years. The IR has
issued a binding ruling confirming some aspects of the tax treatment of
the financing structure but has commenced a limited scope review of some
outstanding concerns in relation to the 2009 tax return. In turn the company
has initiated the disputes resolution process in respect of the 2010 return in
order to expedite finalisation of the issues. Discussions are continuing.

The company'’s discussions with the Australian Taxation Office (ATO)
relate to the value at which the intellectual property was transferred
between the respective companies. Discussions are likewise continuing
with the ATO in respect to this matter at the time of this announcement.

The board does not consider that either of the above ongoing tax
matters requires a provision or contingency in the Group's financial
statements for 2010-11 financial year. This will be kept under review.

I would like to thank our board for their wise advice and direction that gives
us the confidence to pursue our goals and vision.

\\’udhw{ H/M

Sir Michael Hill, Chairman
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CHIEF EXECUTIVE OFFICER'S REVIEW OF OPERATIONS

Priorities
To drive increases in same store
sales and EBIT performance >

Results

Same store sales increase of 9.2% were
achieved, along with EBIT growth of 28.4%

To deliver a return on average
shareholders funds in excess of 25% >

A return on average shareholder funds was
achieved of 20.5%

To return to profit in Canada >

Same store sales increase of 12.1% and losses
reduced from CA$1.211m to CA$0.174m

To drive sales improvement
in the 9 stores in the US >

A REVIEW OF PRIORITIES FROM LAST YEAR

Our Group has reported operating revenues of
$489.330m with a net profit after tax of $34.499m
for the 2010-11 financial year. Earnings before
interest and tax were $45.638m, up 28.4% on the
previous year, and net profit before tax rose 32.6%.

All markets improved their bottom line
positions during the year with progress being
made in the Canadian and US operations. A strong
focus on the performance of same stores, including
the refurbishment of existing stores, and selective opening of new stores
resulted in the company improving its bottom line position again this year.
As a result, cash flows increased and net debt levels reduced leaving the
company in a strong position.

Same store sales increase of 20.3% and
losses reduced from US$6.264m to US$3.392m

The retail environment was still very challenging in North America
and became more difficult in Australia during the second half of the year.
The continuing economic difficulties around the world, combined with
unexpected natural disasters in NZ and Australia, dampened consumer
confidence and made retail challenging. This impacted on margins and
earnings as the retail industry generally tried to stimulate sales through
increased discounting and value offers. As a consequence our gross profit
margins were flat on the previous year.

During the financial year we continued to rollout new stores and
refurbish old ones into the new Michael Hill store design. The new concept
has provided the company with a distinctive look, differentiated us from
competitors, and vastly improved the overall shopping experience for
our customers. New and improved displays, lighting systems, and other
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Chief Executive Officer’s review of operations cont.

features have ensured our product is now showcased in the best possible
environment. The “new concept” stores continue to trade well and we
are generally experiencing a lift in average transaction value and sales
volumes as existing stores are refurbished.

This year we also commenced a program to develop and launch further
differentiated collections to our standard ranges. We are experiencing
strong sales volumes and margins from the collections tested to date
including; Michael Hill Watches, Evermore Collection (engagement rings)
and Captured Moments Charm Collection. The goal with these ranges
is to create and develop unique collections that are exclusive, differenti-
ated from our competitors and that yield higher margin and have a higher
average transaction value. Further collections are in development and due
for release in the next 12 months.

In the US, all 9 stores traded the year in the new Michael Hill format and
we worked hard to improve assortments particularly in the bridal category.
The decision to rationalise the store numbers last year has allowed us
to focus on the market, reduce risk, and drive solid “same stores” sales
growth. While we acknowledge there is still much work to do in the US,
sales revenue lifted from an average of $750,000 to over $900,000 during
the year.

Increasing costs were a challenge during the year, with consumer
credit costs, pressure on wages and rents, and foreign exchange losses all
impacting negatively on the bottom line.

We opened 11 new stores during the year; é in Australia; 1 in New
Zealand; 4 in Canada; and 3 stores were closed resulting in a total of 240
stores open across the Group at 30 June 2011.

SEGMENT RESULTS

The segments reported on reflect the performance of the company’s
retail operations in each geographic segment and exclude non-core retail
activities such as manufacturing, wholesale and distribution, as well as other
general corporate expenses. Note that the definition of “segment” has
been amended with effect from 2008 to include distribution margins that
are generated in each segment and recognised when retail sales are made.
Prior to 2007-08 it was not possible to accurately allocate this margin to
each segment.

AUSTRALIA
OPERATING RESULTS
AUSTRALIA (AU $000) 2011 2010 2009 2008 2007
New segment  New segment New segment New segment  Old segment
definition definition definition definition definition
Revenue 250,999 236,314 221,113 212,095 197,187
Earnings before interest & tax 38,935 38,105 33,831 31,934 18,190
As a % of revenue 15.5% 16.1% 153% 15.1% 9.2%
Average assets employed 81,020 79,931 82,426 75,515 86,646
Return on assets 48.1% 47.7% 41.0% 423% 21.0%

Number of stores 146 141 143 136 126
0.77 0.81 0.82 0.85 0.87

Exchange rate

Total sales in Australian dollars, increased 6.2% to AU$250.999m and same store
sales grew by 4.7%. The operating surplus (EBIT) increased 2.2% to AU$38.935m
and this represented 15.5% of sales (2010 - 16.1%). EBIT was impacted by
increased consumer credit costs, and the impact on margins from the increased
promotional activity required in the second half to combat the floods and
cyclone experienced in Queensland, and the general tightening in retail sales
in the second half.



Six new stores were opened in Australia during the period, as follows:
e Castletown, Queensland

e Rundle Mall, South Australia

® Wendouree, Victoria

e Merrylands, New South Wales

e Sunshine Marketplace, Victoria

e Charlestown, New South Wales

There were 146 stores trading at 30 June 2011.

The Australian business still has strong expansion opportunities
available for future growth. New malls and expansions are creating new
opportunities for us every year as landlords expand space to cater for
expanding and changing demographics. Our latest revision of the retail
opportunities left still indicate there are at least 20 new stores which can
be opened. This combined with our relocation and refurbishment strategy
on existing stores, provides the Group with strong growth prospects into
the future. New stores are being actively pursued in the current year and
we expect to open up to 10 new stores in Australia in 2011-12.

We will also continue our operational focus on lifting same store sales
and EBIT performance. This is seen as an important earnings strategy as
we believe we can extract further earnings growth from the existing store
base in this market. We have many stores that continue to mature and
there is further potential for growth from stores within the Group that have
yet to reach their full potential.
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NEW ZEALAND
OPERATING RESULTS

NEW ZEALAND (NZ $000) 2011 2010 2009 2008 2007
New segment New segment New segment New segment ~ Old segment

definition definition definition definition definition

Revenue 101,742 95,811 90,393 97,019 97,439
Earnings before interest & tax 18,577 16,050 14,954 18,435 13,570
As a % of revenue 18.3% 16.8% 165% 19.0% 13.9%
Average assets employed 37,946 39,454 40,418 42,355 43,564
Return on assets 49.0% 40.7% 37.0% 435% 31.1%
Number of stores 52 53 53 52 50

Total sales increased 6.2% to NZ$101.742m and same store sales were up
by 5.4%. The operating surplus (EBIT) improved by 15.7% to NZ$18.577m
and represented 18.3% of sales (2010 — 16.8%).

New Zealand posted record earnings this year. Despite disruptions
caused by the earthquakes in Christchurch, earnings still recovered to
exceed the company’s best year in 2008. During the year we focused on
the quality and performance of our management and sales teams. A new
centralised recruitment model for sales professionals and future managers
was established, and this along with a strong focus on the basics and our
sales management systems delivered strong improvements in productivity.
The focus on more important diamond rings and the engagement ring
market also increased sales.

During the year the company also embarked on a refurbishment and
relocation program to ensure our premium retail locations up and down
the country are maximised. In addition to the refurbishment of Queen St,
Albany was relocated into the new Westfield Mall, Newmarket was relocated
into the Westfield Mall, Manakau was refurbished, Rotorua was refurbished,
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Chief Executive Officer’s review of operations cont.

Palmerston North was relocated, and Riccarton was refurbished. This
strategy will continue to ensure our exposure and full potential is maximised
in each location.

One new store was opened in New Zealand at The Base in Hamilton.

Two stores were closed in the South Island due to structural damage
sustained during the earthquakes in Christchurch in early 2011.

There were 52 stores trading at 30 June 2011.

CANADA
OPERATING RESULTS
CANADA (CA $000) 2011 2010 2009 2008 2007
New segment  New segment New segment New segment ~ Old segment
definition definition definition definition definition
Revenue 36,818 29,998 25,645 24,855 19,443
Earnings before interest & tax (174) (1,211) (239) 998 28
As a % of revenue (0.5%) (4.0%) (0.9%) 4.0% 0.1%
Average assets employed 22,837 17,593 15,387 12,565 9,078
Return on assets (0.8%) (6.9%) (1.6%) 7.9% 0.3%
Number of stores 33 29 26 22 16
Exchange rate 0.76 0.76 0.70 0.77 0.78

Total sales in Canadian dollars grew by 22.7% to CA$36.818m and same
store sales increased by 12.1%. There was a good improvement in operating
deficit to CA$0.174m for the twelve months compared to a deficit of
CA$1.211m for the previous corresponding period.

This result was very pleasing and reflected a strong focus on improving
same store productivity. Our focus on the bridal market ensured more
consistent business throughout the year and assisted greatly in lifting our
average transaction value. We invested more money into electronic media
and were able to utilise TV advertising in December and February — the

prime gift giving times. Radio was purchased throughout the balance of the
year to help better position the business in the engagement ring market. As
the company grows in size we will have more scale especially in advertising,
which should result in increased sales and average store volumes.

Securing new sites in Canada is challenging due to the demand
from American and European retailers entering the market. However, we
are confident with this market and well positioned for an upturn in the
economy and consumer spending. We plan to open between five and ten
stores a year.

Four new stores were opened in Canada during the period, as follows:
e Chinook, Alberta

e Midtown, Saskatchewan

e Bramalea, Ontario

e Upper Canada Mall, Ontario

There were 33 stores open at 30 June 2011.

USA
OPERATING RESULTS - USA (US $000) 2011 2010 2009
oont 2008
Revenue 8,105 10,574 9,088
Earnings before interest & tax (3,392) (6,264) (3,094)
As a % of revenue (41.9%) (59.2%) (34.1%)
Average assets employed 8,101 7,378 8,012
Return on assets (41.9%) (84.9%) (38.6%)
Number of stores 9 9 17
Exchange rate 0.76 0.72 0.58

Same store sales in the nine US stores increased by 20.3%. Total sales
decreased 23.3% to US$8.105m but this was due to the closure of 8 stores in
June 2010. The operating deficit improved from US$6.264m to US$3.392m.



During the year all the stores were refurbished into the new concept
and assortments were adjusted to ensure we were competitive in the
bridal market.

There are no current plans to open further stores as our major priority
is to continue improving the performance of the existing stores. Our goal
is to build average store volumes to over $1.2 million.

There were 9 stores open at 30 June 2011.

OUR PRIORITIES

Our main priorities for the 2011/12 financial year to build shareholder

wealth are:

e To drive increase in “same store” sales and EBIT

® To open 20 new stores across the Group

e To deliver a return on shareholders’ funds in excess of 25%

e To achieve profit in Canadian segment

e To drive continued sales improvement in the 9 stores in the US and
reach breakeven

* To reduce operational costs as a % of sales

e To lift gross profit margins and gross return on inventory employed

OUR THANKS

This year has seen another strong increase in underlying earnings from the
Group. The result was pleasing considering the economic conditions in
our various markets and the challenges faced during the year. | would like
to thank everyone within the Michael Hill team for their commitment and
efforts throughout the year, and our shareholders for their ongoing support.

o

Mike Parsell, Chief Executive Officer
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FINANCIAL REVIEW - discussions & analysis

FINANCIAL PERFORMANCE

The Group's surplus after tax was $34.499m, up
32.6% on last year's surplus after tax of $26.015m.
Total operating revenue went up from $443.710m
to $489.330m, a 10.3% increase.

The Australian retail segment achieved a
same store sales increase of 4.7% in Australian
dollars and a segment result of NZ$50.833m up
from NZ$47.246m the previous year.

The New Zealand retail segment achieved a
same store sales increase of 5.4% and a segment
result of NZ$18.577m up from NZ$16.050m the
previous year.

The Canadian retail segment had a same
store sales increase of 12.1% for the year in
Canadian dollars and produced a segment
operating loss of NZ$0.215m compared to a
loss of NZ$1.629m the previous year.

The US retail segment completed its second
full year of trade and produced a segment loss
of NZ$4.477m compared to a loss of NZ$8.734m
the previous year.

The directors are pleased with the result for
the Group which was achieved in a difficult retail
environment.

CASH FLOW
The Group has reported net operating cash flows
of $43.319m for the twelve months, compared
to $12.872m for the previous year. The increased
surplus from operations, compared to last year,
is a result of improved revenue from all markets
and also due to the cash flow created from
the company introducing a Professional Care
Plan for customers to purchase to provide for
the ongoing maintenance and care for their
jewellery. Revenue from the Professional Care
Plan is treated as deferred revenue and brought
to account over the life of the plan purchased by
the customer.

Net cash outflow relating to investing
activities was $13.853m.

Net cash outflow from financing activities
was $27.150m compared to a net outflow of
$19.772m last year.

BALANCE SHEET
Net assets increased from $158.544m at the end
of the previous year to $178.376m. Borrowings
from the bank decreased to $45.413m from
$51.707m last year. The equity ratio at year end
was 60.9%, down from 61.4% last year. Total
assets went up from $258.217m to $293.108m.
The current ratio decreased from 3.5:1 last
year to 3.3:1 at 30 June 2011.

EVENTS AFTER BALANCE DATE
There were no events after balance sheet date
requiring disclosure.

SHAREHOLDERS RETURN

® Declared dividends total 4.5 cents per share up
from 4.0 cents in 2009-10.

e Shares traded between a high of $0.94 and a
low of $0.65 ending the year at $0.90.

e Return on average equity was 20.5% compared
to 17.0% last year.

e Return on average total assets was 12.5%
compared to 10.3% last year.
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TREND STATEMENT

NZIFRS NZIFRS NZIFRS NZIFRS NZIFRS NZIFRS
FINANCIAL PERFORMANCE 2011 2010 2009 2008 2007 2006
$000 $000 $000 $000 $000 $000
Group revenue 489,330 443,710 411,999 376,664 348,757 306,374
Profit before depreciation, amortisation
and interest (EBITDA) 57,091 46,320 36,026 50,851 42,351 31,059
Depreciation and amortisation 11,453 10,786 9,833 8,574 7,264 6,714
Earnings before interest and tax (EBIT) 45,638 35,534 26,193 42,277 35,087 24,345
Net interest paid 5,653 5,326 6,044 4,789 3,943 1,834
Profit before taxation 39,985 30,208 20,149 37,488 31,144 22,511
Income tax expense / (benefit) 5,486 4,193 (46,639) 12,256 10,127 6,737
Operating profit after tax attributable to members 34,499 26,015 66,788 25,232 21,017 15,774
Net operating cash flow 43,319 12,872 47,643 7,763 41,114 (2,360)
Ordinary dividends per share paid out 15,307 11,474 11,490 10,668 9,427 8,926
FINANCIAL POSITION 2011 2010 2009 2008 2007 2006
$000 $000 $000 $000 $000 $000
Cash 8,540 6,270 23,529 10,013 8,426 4,088
Other current assets 181,606 154,264 127,930 151,025 108,023 133,582
Total current assets 190,146 160,534 151,459 161,038 116,449 137,670
Other non-current assets 42,211 39,054 35,280 35,291 28,748 27,846
Deferred tax assets 60,599 58,349 58,591 7,822 7,938 7,285
Total tangible assets 292,956 257,937 245,330 204,151 153,135 172,801
Intangible assets 152 280 471 884 1,205 1,537
Total assets 293,108 258,217 245,801 205,035 154,340 174,338
Current interest bearing debt - - - 23,320 31,119 -
Other liabilities 57,192 46,226 37,300 38,900 31,374 36,441
Total current liabilities 57,192 46,226 37,300 62,220 62,493 36,441
Term borrowings 45,413 51,707 60,487 50,927 18,396 62,134
Other long term liabilities 12,127 1,740 1,275 887 947 1,004
Total liabilities 114,732 99,673 99,062 114,034 81,836 99,579
Net assets 178,376 158,544 146,739 91,001 72,504 74,759
Reserves and retained profits 174,393 154,694 142,889 87,151 67,752 60,901
Paid up capital 4177 4,141 4,141 4,141 5,129 14,235
Treasury stock (194) (291) (291) (291) (377) (377)
Total shareholder equity 178,376 158,544 146,739 91,001 72,504 74,759
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NZIFRS NZIFRS NZIFRS NZIFRS NZIFRS NZIFRS
2011 2010 2009 2008 2007 2006
$000 $000 $000 $000 $000 $000
Per ordinary share
Basic earnings per share 9.02¢ 6.80¢ 17.46¢ 6.61¢ 5.39¢ 4.08¢
Diluted earnings per share 8.99¢ 6.79¢ 17.44¢ 6.60¢ 5.35¢ 4.05¢
Dividends declared per share - interim 1.5¢ 1.5¢ 1.0¢ 1.2¢ 1.0¢ 0.9¢
- final 3.0¢ 2.5¢ 1.5¢ 2.0¢ 1.6¢ 1.4¢
Net Tangible asset backing $0.47 $0.41 $0.38 $0.24 $0.19 $0.19
Note that the company performed a share split of 10:1 on 17 November 2007 and per share information is based on the revised share numbers.
ANALYTICAL INFORMATION 2011 2010 2009 2008 2007 2006
EBITDA to sales 11.7% 10.4% 8.7% 13.5% 12.1% 10.1%
EBIT to sales 9.3% 8.0% 6.4% 11.2% 10.1% 7.9%
Profit after tax to sales 71% 5.9% 16.2% 6.7% 6.0% 51%
EBIT to total assets 15.6% 13.8% 10.7% 20.6% 22.7% 14.0%
Return on average shareholders funds 20.5% 17.0% 56.2% 30.9% 28.5% 23.2%
Return on average total assets 12.5% 10.3% 29.6% 14.0% 12.8% 10.3%
Current ratio 3.3 3.5 4.1 2.6 1.9 3.8
EBIT interest expense cover 7.8 6.4 4.1 8.4 7.6 7.4
Effective tax rate 13.7% 13.9% -231.5% 32.7% 32.5% 29.9%
Gearing
Net borrowings to equity 20.7% 28.7% 25.2% 70.6% 56.7% 77.6%
Equity ratio 60.9% 61.4% 59.7% 44.4% 47.0% 42.9%
Other
Shares issued at year end excl Treasury 382,664,473 382,468,900 382,468,900 382,468,900 382,760,700 392,329,460
Treasury and buy back stock at year end 388,717 584,290 584,290 584,290 756,540 756,540
Exchange rate for translating Australian results 0.77 0.81 0.82 0.85 0.87 0.89
Exchange rate for translating Canadian results 0.76 0.76 0.70 0.77 0.78 0.78
Exchange rate for translating United States results 0.76 0.72 0.58 - - -
Number of stores - New Zealand 52 53 53 52 50 49
- Australia 146 141 143 136 126 116
- Canada 33 29 26 22 16 12
- USA 9 9 17 - - -
Total number of stores 240 232 239 210 192 177
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Sergey Malov from Russia,

2011 Michael Hill International Violin Competition winner
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COMMUNITY SPIRIT

MICHAEL HILL INTERNATIONAL VIOLIN COMPETITION

This prestigious competition, the sixth Michael Hill International Violin
Competition, took place in June this year. The contest attracted entries
from 136 applicants representing 29 nationalities from which 18 semi-
finalists were selected and flown to New Zealand. The semi-finalists
performed demanding programmes of solo and piano-accompanied works
in Queenstown, followed by the chamber music round and final in Auckland.
The competition is judged by an international panel.

The winner of this year's competition went to Russian violinist Sergey
Malov. As winner, Sergey received a cheque of NZ$40,000, a recording
with Atoll and a winner’s tour with Chamber Music New Zealand in 2012.
Sergey also picked up the inaugural Julian Anderson Award of NZ$2,000
as best chamber music player and the Michael Hill Audience Prize won by
text voting.

The competition wishes to recognise and encourage excellence and
musical artistry, and to expand performance opportunities. All competition
applicants are aged 18 — 28 years.

SUPPORTING THE COMMUNITY

Michael Hill values the support of the communities we live in and in
turn regularly supports local initiatives by donating products, gift vouchers
and cash. This financial year, Michael Hill International proudly donated in
excess of NZ$20,000 to community causes and events.

Our family and friends of Christchurch suffered the effects of numerous
earthquakes this year. Michael Hill produced a Captured Moment bead to
commemorate the 22nd February earthquake and sold them in the stores
around New Zealand, $50 from the sale of every gold bead and $20 from
the sale of every silver bead was donated to the Christchurch Appeal,
resulting in a total of NZ$10,000.
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OUR MANAGEMENT TEAM

SENIOR MANAGEMENT TEAM

Mike Parsell

Phil Taylor

Ross McKinnon
Sue Szylvester
Stewart Silk
Tony Lum

Tony Van Der Ark
Kerri Greenfield
Emile Traversari
Oliver Keene
Galina Hirtzel
Richard Price
Chris Colvile
Grant Caldwell
Lindsay Corfield
Lisa Walton
Daniel Hawkins
Tony Springford
Stephanie Speedy
Andrew Sparrow
Vanessa Parker
Kandi Govender
Tom Lima

Chief Executive Officer

Chief Financial Officer

Chief Information Officer

Group Marketing Executive
Group Human Resources Manager

Training & Communications Manager

Group Property Manager
Project Manager
Le